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BUILDING THE NEXT GENERATION 
OF ENTREPRENEURS 

2016 REVIEW



73% of all companies  
CorkBIC worked with 

in 2016 were NEW 
to CorkBIC

Welcome

As Chairman of CorkBIC, it is my great pleasure to present to you 
our 2016 report.

We have had another successful year here at CorkBIC and have 
continued to engage and deepen our relationships with local, 
national and international organisations and in particular with the 
European Business Angels Network (EBAN).

I have said it before, but still worth noting, Cork & the South West 
has developed a vibrant startup culture and the BIC has played a 
pivotal role in this together with our partners Enterprise Ireland, 
Cork City Council, Cork County Council, the LEOs, UCC and Third 
Level and the Research Institutes.

The Board and staff of the BIC want to particularly acknowledge the 
absolute commitment and generosity of time freely given by our 
Seasoned Entrepreneurs both here in Ireland and across the globe.

I would like to pay tribute to the focused and hard working BIC 
team without whom none of this would be possible. 

Finally, to my fellow Board Directors – thank you for your continued 
support and wise counsel.

Gerry Donovan
Chairman, CorkBIC

Michael O’Connor

David Grimes

Neil O’Carroll

Jim Breen Declan Fox

Brian McCoyMartin Corkery

CEO

The Board
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“The support and expertise Skellig Surgical received from CorkBIC in developing business 
plans, engaging with the EI HPSU process and engaging with Investors was invaluable.  In 
particular was the fantastic exposure and learnings gained from both the Entrepreneur 
Experience® and the Global Investor Challenge. They were like boot camps for investor 
ready presentation skills! My word of advice to Startups is to engage with CorkBIC as early 
as possible!” - Conor O’Shea

““
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Michael O’Connor, Conor O’Shea and 
David Merriman, Bank of Ireland

Skellig Surgical
Skellig Surgical is an emerging medical device company focused on the design and 
commercialisation of user-centred, minimally-invasive technologies. The company 
was created following a collaboration between the Biomedical Design Research Group 
at UCC and respected physicians. Skellig Surgical’s flagship product SecuRetract, 
is a novel, patent pending disposable retractor for minimally-invasive surgery. 
SecuRetract is aimed at surgeons in the rapidly expanding minimally invasive surgical 
market. Skellig Surgical won the CorkBIC Global Investor Challenge November 2016 
(photo), was awarded Most Investible business in the 2016 SPRINT 
UCC programme and participated in the 2016 
Entrepreneur Experience®. Founded: 2011

Founder: Aoife Ní Mhuirí
Currently Employs: 8
Current Locations: Tralee, London  
and New York
www.salaso.com

Founded: 2016
Founders: Conor O’Shea, Padraig  

Cantillon Murphy, Declan O’Mahoney
Current Location: Cork

www.skelligsurgical.com

“CorkBIC was helpful in assisting us with road-
testing our business plan and financial modelling, 
and in networking with like-minded companies.”
- Aoife Ní Mhuirí

Salaso
Salaso Health Solutions is an innovative connected health technology company 
providing software solutions for physical rehabilitation and wellbeing that deliver 
quantifiable cost savings and better clinical outcomes. Salaso’s digital therapeutic 
care management platform increases the capacity of rehabilitation services. 
Using Salaso’s platform, patients can access high-definition videos or exercises 
prescribed for them by their physiotherapist or doctor, on their smartphone, or 
tablet, and do their exercises at home, resulting in better health outcomes and 
significant cost savings. The Salaso technology platform is used by private practice 
physiotherapists throughout Ireland and in large public and private healthcare 
systems in the UK and the US markets. Aoife Ní Mhuirí, founder, participated in the 
panel discussion at the CorkBIC event ‘Celebrating High Growth Startups’ in 2016. 

““



150 
Companies

41 
HPSUs

15 
CSFs

€40.5m 
Investment

The Entrepreneur Experience® is a unique opportunity for 24 Emerging 
Entrepreneurs to gain advice and mentoring from 24 of Ireland’s most 
successful business leaders over 24 hours.

A successful entrepreneur never regards 
failings as actual negative things. There 
are learnings in every failure and it makes 
you tougher and stronger. An Entrepreneur 
perfects the art of striving, it is that willingness 
to compete without any guarantee of a 
positive outcome.  
- Pat Byrne, CityJet

Incredibly rewarding experience, highly 
recommend it to any startups. Best event  
for startups I have ever attended.  
– Kevin McCaffrey, Tr3Dent

The Entrepreneur Experience® is the best 
entrepreneurship event in the world bar none. 
– Pádraig Ó Céidigh, Aer Arann

HOURS
EMERGING ENTREPRENEURS
SEASONED ENTREPRENEURS24

“ ““

>> >> >>
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* The Entrepreneur Experience® 2011-2016



Founded: 2002
Founder: Margaret Shine

Currently Employs: 16 
Current Location: Cork
 www.srlresearch.com

SRL
Sensory Research Ltd, founded by Margaret Shine in 2002 specialises 
in product understanding through the application of sensory and 
consumer research. SRL is a globally recognised company supporting 
the top 10 multinational companies. In 2011 SRL Pharma was launched 
to support the Pharmaceutical, Academia and Government industry with 
taste masking and palatability of medicine research across Europe Asia 
and the U.S.  SRL Pharma were finalists in several categories of the 2016 
Pharma Industry Awards, including Pharma Company of the Year – SME; 
Pharma Contract Services Company of the Year and Pharma Education 
& Training Award among others. In 2013 SRL received the ISO9001 
accreditation becoming the first company globally in its industry to 
receive this quality validation. Also in 2013 SRL acquired a local company 
ISS to further strengthen SRL’s talented team of Sensory Scientists, 
Consumer behaviour Specialists and Clinicians. In 2016 Margaret Shine 
participated in the CorkBIC Entrepreneur Experience®.

Everseen
Everseen’s technology helps prevent fraud and other irregularities at the point of 
sale in retail stores. It aims to help retailers combat the $40bn in annual losses 
that are racked up globally by them due to a failure in the sales process integrity 
at points of sale. In 2016 Everseen raised €3.5m from high net worth individuals 
who realised the value of Everseen’s technology. This latest round of investment 
brings the total raised by the firm to about €8.5m since it was founded in 2008.  In 
2011 CorkBIC worked extensively with Alan O’Herlihy on his business plan and in 
2014 Alan participated in the Entrepreneur Experience® as well as participating on 
a panel discussion at the CorkBIC 2014 Celebration of High Growth Startups at the 
Port of Cork.

“Having talked to so many Seasoned 
Entrepreneurs who had to go through the same 
sh**! The Entrepreneur Experience® gave me 
a reinforcement of determination to succeed”   
-  Alan O’Herlihy

Founded: 2008
Founder: Alan O’Herlihy
Currently Employs: 160 worldwide
Current Locations: Cork, Spain, US, UK, 
Romania
www.everseen.com
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“ “
“My experience with the Entrepreneur 
Experience was superb, as I gained 
guidance and direction from various 
successful Entrepreneurs. I would 
strongly recommend engaging early with 
CorkBIC. Since establishing SRL in 2002 
I have always received great mentoring 
and advice from CorkBIC on various 
business challenges along the way.”   
- Margaret Shine

“

73% of all  
companies  

CorkBIC worked 
with in 2016 were 

NEW 
to CorkBIC

Alan O’Herlihy and John Stapleton 
at the Entrepreneur Experience®

“



Apr
May

Jun
Aug

Sep
Oct

Nov
Dec

Key Events in 
2016

Mar

CorkBIC delivers 
Office hours at 
Tyndall with IMERC

2016 
Entrepreneur 
Experience®

CorkBIC 
Participates at 
EBAN1 Congress, 
Portugal

CorkBIC 
Celebrates 
High Growth 
Startups, 
Port of Cork

EBAN 
E-xcelerator, 
1st Investor 
Day - Insuretech, 
Cologne

Met Tim Cook at Apple 
Cupertino with Cork 
Chamber & represented 
EBAN & ePlus at the 
Startup Europe Comes 
to Silicon Valley with the 
EC & Mind the Bridge 

Women in Tech 
- Eileen Moloney 
represents 
EBAN & CorkBIC 
with investor 
Kim Sawyer, 
wife of US 
Ambassador in 
the Azores

CorkBIC Global Investor 
Challenge Pitching 
session - Spike Island Launch of 2017 

Entrepreneur 
Experience®  
- Cork

Launch of 2017 
Entrepreneur 
Experience® 

 - Dublin

CorkBIC 
delivers Getting 
Investor Ready 
& Managing 
Growth 
Masterclasses

Michael O’Connor 
elected to EBAN 
Board of Directors

it@Cork Deal Broker 
event, Vertigo Cork 
County Hall

Pádraig Ó’Céidigh 
inducted into 
Entrepreneur Hall 
of Fame

Sophia Business 
Angel Venture 
Academy 
- Michael 
O’Connor & 
Eileen Moloney 
participate

CorkBIC Global 
Investor Challenge 
Final at Startup 
Nations Summit 
Dinner

CorkBIC Venture 
Academy, Bank of 
Ireland Workbench

1 EBAN - The European Trade Association for Business Angels, 
Seed Funds and Early Stage Market Players

2 Entrepreneur Experience® & Venture Academies 2009-2016

196 
Companies 

57 
HPSUs

€52m
Invested

>> >>
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The CorkBIC Entrepreneur Hall of Fame® recognises successful Entrepreneurs 
who have a vision to succeed and a passion to assist others. Pádraig Ó Céidigh 
was inducted into the Entrepreneur Hall of Fame® in April 2016.

Pádraig Ó Céidigh, a seasoned entrepreneur, has 
started and grown businesses in various industries 
such as publishing, music, aircraft maintenance, 
outsourcing, homecare and internet marketing 
both in Ireland and abroad. He is the founder 
of Aer Arann Express and Aer Lingus Regional. 
Pádraig was named EY Irish Entrepreneur of the 
Year in 2003 and went on to represent Ireland in 
the World Entrepreneur of the Year.

Raising Investment 
Hall of Fame

Ger O’Mahony

Declan Fox

Candace Johnson

Bill Liao

Johnny Walker

Liam Casey

Jim Barry

Paul Hands

Pádraig Ó’Céidigh

Shemas Eivers

The Halo Business Angel Network (HBAN) is a joint initiative between Enterprise 
Ireland and InterTrade Ireland. HBAN operates on a regional basis, providing a 
matching service for private investors (Business Angels) and pre-screened investment 
opportunities in startup, early stage and developing businesses. HBAN is also 
responsible for the development of business Angel Syndicates in Ireland. CorkBIC 
manages the HBAN network in the Southwest and Midwest regions of Ireland.

HBAN in Ireland* 

Since inception, in 2007, CorkBIC HBAN investments have continued to grow year 
on year, closing 76 deals and raising over €38.9m in investment for Entrepreneurs 
across all sectors by the end of 2016. Of this €18.4m was sourced from private equity 
business angels registered with CorkBIC & HBAN. Increasingly Angel investors are 
investing as part of a syndicate and CorkBIC supports the Boole Syndicate in Cork and 
the Irrus Syndicate in Limerick.

CorkBIC Deals to date*

2016* 

76 
Deals

€18.4m 
Angel Investment

€38.9m
Invested

*HBAN All Ireland 2007-2016

>>

362 
Deals

€72.6m 
Angel Investment

€185.7m
Invested

>> >>

>>

10 
Deals

€2.4m 
Angel Investment

€5.9m
Invested

>> >>
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“CorkBIC was incredibly helpful to us when getting our business plan investor 
ready. CorkBIC’s input was invaluable to us at an early stage in Pundit Arena’s 
history, in particular, preparing the company to apply for Enterprise Ireland 
funding. CorkBIC helped us to focus on early value creation ensuring that we 
could get our message across in a concise, and succinct manner. It also opened 
us up to a network of really talented people.”
- Ross O’Dwyer & Richard Barrett 

Pundit Arena
Pundit Arena is one of Europe’s fastest growing sports media websites, 
reaching millions of users. Pundit Arena operates as a sports media 
platform that provides aspiring journalists and highly articulate fans with 
an audience to showcase their work. It was founded by Richard Barrett 
and Ross O’Dwyer, both University College Cork graduates, in late 2013. 
It now has 14 staff. Pundit Arena currently has 460-plus writers, publishes 
1,000 articles per month, and reaches eight million people per week on 
social media. Pundit Arena participated in a CorkBIC Venture Academy.

Founded: 2013
Founders: Richard Barrett  

and Ross O’Dwyer
Currently Employs: 14

Current Location: Cork
www.punditarena.com

Founded: 2007
Founder: Arun Kapil
Currently Employs: 10
Current Location: Cork
www.greensaffron.com

In 2016  
CorkBIC worked 

with 80% 
of all HPSUs 
in the region“
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“
“

“Working with CorkBIC sharpened our 
focus and ‘business pencil’ producing a 
comprehensive Business Plan resulting 
in investment. Professional, friendly and 
always there for us, the BIC support was 
invaluable to get us started down the 
right the path and provides knowledge 
and experience as we push-on forward.”
 - Arun Kapil

Green Saffron
Green Saffron is a multi-award-winning family business based in Cork, 
Ireland. They passionately produce stunning spice blends, sauces and 
chutneys from spices sourced by family members in Moradabad, India for 
use in homes and professional kitchens. They have become an integral part 
of the Irish food scene and the company has earned a formidable reputation 
for the excellence of products using their spices. Green Saffron have 
received numerous awards including several Great Taste awards, Sial D’Or 
International Award and the Entrepreneurial 
Award at the biennial Bord Bia Food and 
Drink Industry Awards.
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 The Sunday Business Post
April 3, 2016

24Entrepreneur Experience

T
he Entrepreneur Ex-

perience, an annual 

event that brings to-

gether emerging and 

seasoned company 

founders, will take 

place in Cork this year 

on April 15 and 16. 

The concept is simple: a group of new 

entrepreneurs get to pick the brains of 

31 experienced entrepreneurs. 

The Sunday Business Post is the media 

partner of the Entrepreneur Experience, 

which was created by the organisation 

CorkBIC. To date, over 120 emerging 

entrepreneurs and 60 seasoned entre-

preneurs from over ten countries have 

taken part. 
Of the 60 experienced entrepreneurs, 

the top 20 run companies with average 

turnover of €54 million and an average of 

400 employees. The entrepreneurs have 

come from across the globe for the event 

including from Britain, Spain, France, 

Chile, and the US.

Over the next two weeks, The Sunday 

Business Post will profile all the emerging 

entrepreneurs that are due to take part in 

the event. Here are the first 12.

 

1. Skellig Surgical 
Conor O’Shea, chief executive of Skellig 

Surgical, invented its flagship product, 

SecuRetract, a new tool to aid keyhole 

surgery procedures.

He is completing a PhD in mechanical 

engineering at University College Cork 

which is focused on the design and de-

velopment of medical devices.

The SecuRetract retractor aims to re-

duce the invasiveness of the keyhole pro-

cedure by using a thinner instrument port 

on entry and a soft inflatable interface to 

protect inner organs. 

It also helps surgeons in dealing with a 

common problem where the bowel spills 

out around the abdomen.

O’Shea first became interested in the 

field of medical devices when he took 

a module in biodesign at UCC, which 

gives students the opportunity to look 

at solving real life clinical problems with 

their lecturers.
The tool has the potential to be used 

in as many as a third of the 7.5 million 

laparoscopic procedures performed each 

year worldwide, according to Skellig Sur-

gical, generating a market potential of 

$500 million.
O’Shea has been working closely with 

a team of surgeons and engineers for the 

last three years to design and develop 

SecuRetract to the point of commercial-

isation. 
Its development so far has cost around 

€300,000, mostly funded by two Enter-

prise Ireland grants.

The instrument is awaiting its patent 

and is due to go on sale at the start of 2017.

 

2. Vabble
Set up by 24-year-old father of two, James 

O’Connor, Vabble is a social network 

exclusive to the video content creator 

market. A self-described computer geek, 

O’Connor said he knew he wanted to start 

a business in video games, computers 

and video. 
He began creating video game videos 

for YouTube in late 2013 and noticed an 

issue on the YouTube platform – there 

was nowhere for the millions of video 

content creators to connect, share ideas 

and projects.
Based in Ballybunion, Co Kerry, Vabble 

is connecting the video creator commu-

nity as one, connecting brands with the 

community in partnership and develop-

ing new ways for creators to create video 

and companies to advertise.

Vabble separates itself from other social 

networks by not only building a commu-

nity specific to content curators but also 

by adding features like a ‘collaboration’ 

button so users can optimise their time 

spent on the platform.

It aims to provide a place for creators 

to not only collaborate and innovate, but 

also to learn from each other and create 

market visibility for their brand and their 

content.
Videographers across genres including 

beauty, fitness and gaming mostly create 

their content for YouTube, Vimeo and 

so on from their own homes or studios. 

Vabble is focused on expanding now, 

and plans to develop features that will 

connect brands and video creators. 

Brands will sponsor creators and their 

projects in return for advertising.

It also plans on developing an app for 

creators, brands and for the general public 

who wish to watch videos. It will focus on 

augmented reality video entertainment.

 

3. LawyerFair 
LawyerFair is a free legal service which 

matches the needs of businesses with 

a panel of  pre-approved lawyers who 

compete for cases. Business owners 

submit their legal requests online and 

a number of lawyers reply with quotes 

and information on their background.

Mentoring the 
next generation 
of entrepreneurs
Here, The Sunday Business Post profiles 12 of the emerging 

entrepreneurs that are due to take part in the Entrepreneur 

Experience, write Colette Sexton and Dearbhla Gavin

A group of new 

entrepreneurs pick 

the brains of 31 
experienced ones

Oisín Kim of Webdoctor.ie  

 Feargal Ward

Tuesday, 5th July 2016,  

Ballsbridge Hotel, Dublin 4

Entries for The Facilities Management Awards 2016 will 

close on Friday, April 8th. To Submit your entry please visit 

www.fmawards.ie or call the Entry Team on 01 407 0595.

The Facilities Management Awards are devised and orgainsed by   
   www.eventstrategies.ie

Last Chance to Enter!

FACILITIES
MANAGEMENT
AWARDS 2016

Book Your  
Place Now!

 Call 01 407 0595 or Visit 

www.fmawards.ie

n Excellence in Customer Service

n Specialist FM Service Provider of the Year

n  Client & Service Provider Partnership  

of the Year

n  Facilities Management Leader 2016

n  Property Management Team of the Year

n  FM Project of the Year – Health & Education

n  Excellence in Sustainability

n  Property Management Company of the Year

n  FM Project of the Year – Office

To download the Entry Guide visit www.fmawards.ie 

Categories at this year’s Facilities Management Awards include:

Patron

Sponsors & Supporters

Media Partner

Rosie Mansfield, MD of

GoCambio in Cork Airport 

Picture: Clare Keogh

Andrew Weaver, 

chief executive,

LawyerFair

 The  Sunday  Business  Post

April 3, 2016

Entrepreneur Experience  25

Daniel Loftus of UrbanFox

Anne Reilly of Paycheck Plus 

  Fran Caffrey

SPEAKERS:

www.futurebank.ie

Anthony Watson
President & CEO,  

Uphold, USA

Colm Lyon
Founder & Former CEO,  

Realex Payments

Melanie Blake
The Association of Compliance Officers 

in Ireland

Robert Mulhall
Director Corporate,  

Retail and Business Banking Division, AIB

Giuseppe Insalaco
Senior Advisor,  

Central Bank of Ireland

Peter Oakes
Chief Risk Officer, Bank of America 

Merchant Services EU

Future of

Banking & Financial 

Services Summit

GIBSON HOTEL DUBLIN | WEDNESDAY APRIL 27 2016

Innovation - Technology - Service Delivery

Early Bird
Save  
€100Ends April 13th

It is then up to the client to review re-

sponses, liaise with the different panelists 

and then decide on who they want to 

take their case.

Its chief executive Andrew Weaver has 

over 20 years of commercial experience, 

in legal services, property, travel, technol-

ogy and energy sectors. He said his driving 

motivation is to create a data-rich, market 

intelligence tool for the commercial legal 

marketplace, that helps to create the best 

fit between businesses and lawyers and 

best value for businesses from lawyers.

He said the idea for the service came 

when he became frustrated with the in-

efficiencies of the legal market and legal 

procurement in particular, and wanted 

to create a more value added process 

for business owners and good quality 

lawyers alike.
It works with a wide range of compa-

nies – from start-ups and SMEs to large 

companies with legal panels.

LawyerFair believes its success as a 

service depends on the legal expertise it 

has, so recruitment is done by invitation 

only and often on referrals and reputation.

It has a pre-approved panel of law-

yers, patent attorneys, barristers, low 

cost providers, and HR specialists that 

is constantly monitored.

LawyerFair is free to use for business 

owners. 

4. MyTalengi
MyTalengi is an Irish talent acquisition 

platform which allows people reach out 

to a community of 8.6 million online 

software developers. It tracks their digital 

footprint, making them easily search-

able through names, location and area 

of specialisation. 

MyTalengi gathers millions of pieces of 

data each month on what specific devel-

opers are doing online, the conversations 

they’re involved in, specific projects and 

career history. It taps into Github, Stack-

overflow, YouTube, LinkedIn, blogs and 

Twitter to understand who the devel-

opers are, their skillsets and their level 

of competency. 

The team at MyTalengi then curate this 

information into a readable profile that 

entrepreneurs and recruiters looking for 

developers can easily review.

This aggregation of data plays into the 

‘culture fit’ branch of the recruitment 

process that is gaining traction, accord-

ing to MyTalengi, as companies want to 

know as much about the personality of a  

candidate as their past experience and 

skills.
Its data is evidence-based, so it looks 

at what the developers are actually doing 

online rather than a self declaration of 

what they are doing.

It was set up by Stephen Walsh, a tech 

innovator with a background in the busi-

ness-end of software having worked in 

banking systems with Misys and out-

sourcing with Perot Systems and Dell 

Services. 
He started mapping the digital foot-

print of the software developer popula-

tion in 2014. He established MyTalengi 

with co-founder, Goran Jovic. Walsh is 

an alumni of the University of Limerick 

and ESC Lille and holds an MBS in man-

agement and marketing. 

 

5. Go Cambio 
Go Cambio is a Cork-based online plat-

form that connects people who want to 

travel and have a skill to share with people 

who have a spare room and want to learn 

or improve a new skill.

Travellers and hosts browse the website 

to arrange their ‘cambio’, which is the 

traditional Spanish and Italian word for 

exchange.
The platform was founded by siblings 

Deirdre Bounds and Ian O’ Sullivan who 

felt that the high cost of formal tuition 

fees puts off so many people who want 

to improve their language skills.

The pair also endorse the importance 

of travel in life and thought this was a 

cost-effective way of embracing the two.

Its managing director is Rosie Mans-

field, a travel enthusiast who has done 

everything from teaching English in 

Malaysia to driving a taxi in Kenya. She 

previously led Irish travel company i-to-i.

com, which became the world’s largest 

gap-year travel company.

On the Go Cambio platform website, 

people who want to combine language 

learning with a travel experience can 

connect with hosts and rent a room.

It aims to solve the problem of high 

priced tuition fees – whether it be for lan-

guage, culinary skills, music or academic 

subjects by connecting skilled-travellers 

directly to learners.

Guests and hosts find each other on 

the Go Cambio website to arrange their 

connection. In exchange for a couple of 

hours a day helping someone improve a 

language or skill they’re learning, guests 

get a place to stay and a warm welcome 

from a local host. 

The website launched in March 2015 

and so far it has almost 6,000 members 

across 113 countries and has big plans 

for expansion. 

 

6. Property Button
Property Button is a support service for 

estate agents, designed to minimise va-

cancy rates in their properties.

Established in 2012, it manages the 

small transactions of the property cycle 

on behalf of busy property agencies, from 

initial advertising right through to when 

the tenant moves out.

It has over 800 customers nationwide 

and counts estate agent Sherry Fitzger-

ald among its clients. Property Button’s  

Irish business manages the commercial 

transactions and tasks relating to more 

than 42,000 properties, 143,000 trans-

actions and €60 million of revenue per 

annum.
Property Button is very software inten-

sive. It uses cloud-based infrastructure 

on Salesforce and computer telephony 

integration (CTI) to ensure maximum 

efficiency when dealing with customer 

queries, something which it believes is 

crucial to maintaining its market lead.

It provides SAAS and mobile apps 

to estate agents, field workers such as 

plumbers and electricians and major 

utility and financial service companies. 

The services capture actions and tasks 

that must be managed by the estate agent 

and connects those tasks to the service 

providers. 
Property Button assigns the job, coor-

dinate the logistics, quality assures the 

service delivery, manages the paperwork 

and provides real-time reporting and 

communications.

Property Button launched in Britain 

in 2016 and plans to enter two more EU 

markets within 12 months. 

It was founded by Jim Urell, who has 

over 20 years’ experience in international 

telecommunications, software, phar-

maceutical distribution, consulting and 

latterly in entrepreneurial ventures. 

 

7. Orca Money 
Orca Money is a start-up founded by two 

Scottish cousins, Iain Niblock and Jordan 

Stodart, with the aim of helping people 

make money from their money.

Orca Money is a peer-to-peer lend-

ing comparison service that aggregates 

and compares investment opportunities 

without bias. Its aim is to help less expe-

rienced investors make smart decisions 

and support the borrower-investor re-

lationship.
Investors use Orca to research and 

analyse the British peer to peer lending  

market. They come to the Orca platform 

to review the performance of their port-

folio and to analyse current investment 

opportunities. They receive the data and 

metrics they require to make decisions. 

People can use the Orca Money service 

for a simple comparison or to perform 

deep analysis.
The idea was born last year when Ni-

block and Stodart realised there were no 

online resources for the relatively young 

but growing P2P industry. Orca Money 

simplifies the differences between the 

platforms, products and terminology 

around P2P lending. 

It operates on a referral fee business 

model and it is only paid when a retail 

investor invests in one of the businesses 

on its website. They have 58 platforms in 

operation in Britain at present but see lots 

of room for expansion into other products 

and markets as the Fintech sector grows.

It has been on the start-up acceler-

ator programme ‘StartPlanet NI’ since 

November.
 

8. Tyndall
Established with a mission to support in-

dustry and academia in driving research 

to market, the Tyndall National Institute 

is one of Europe’s leading research cen-

tres in information and communications 

technology. 
Founded in 2004 as a successor to 

the National Microelectronics Research 

Centre at University College Cork, the 

institute hosts over 460 researchers, en-

gineers and support staff, including a 

full-time postgraduate cohort of 135 stu-

dents, generating over 200 peer-reviewed 

publications each year. Its core areas of 

research are photonics, microsystems, 

nanoelectronics and design.

Marco Belcastro, an expert in the whole 

prototyping process of electronic devices, 

from the design to the final encapsulation, 

is currently senior application engineer 

at Tyndall National Institute. He is spe-

cialised in taking top level specification 

and turning them into highly integrated 

electronic devices. He is currently lead-

ing the industrial related projects for the 

Wireless Sensor Network Group and has 

successfully delivered several prototypes 

for medical, industrial and consumer 

products. 
With a network of over 200 indus-

try partners and customers worldwide, 

Tyndall generates around €30 million 

in income each year, 85 per cent from 

competitively won contracts nationally 

and internationally. 

Tyndall is also a lead partner in Eu-

ropean research programmes in its core 

areas of ICT, communications, energy, 

health and the environment. 

Tyndall is the lead institution for the 

Science Foundation Ireland funded Irish 

Photonics Integration Centre (IPIC). 

 

9. UrbanFox 
UrbanFox provides artificial intelligence 

solutions for mobile marketing teams so 

they can plan and manage their activities 

effectively.
It integrates with a retailer or brand’s 

existing mobile app and intelligently 

analyses customer behavioural patterns 

and also how the marketing team targets 

these customers. 

UrbanFox learns from this and can then 

spot patterns, such as which types of 

customers are more likely to convert and 

which customers need a bigger incentive 

in order to spend money in store or on a 

product. It can then operate totally au-

tonomously to essentially micro-manage 

the delivery of messages and offers to 

customers on their mobile devices. 

Daniel Loftus founded UrbanFox in 

September 2014. From Newport in Co 

Mayo, Loftus graduated in 2010 from DCU 

with a BSC in multimedia. 

UrbanFox received investment from 

Enterprise Ireland to further grow the 

business and develop the technology. In 

March, UrbanFox was selected as part of 

the Enterprise Ireland delegation to SXSW 

(South by South West) in Austin, Texas. 

This year, UrbanFox plans to establish 

a US base and also increase staffing in 

Ireland with both engineering and sales 

positions.   

10. Paycheck Plus
Paycheck Plus is an outsourcing compa-

ny that provides the complete range of 

payroll services to businesses, allowing 

them to focus on their core profit making 

activities. 

Founded in 2005, it calculates pay, 

files revenue returns and assists on is-

sues relating to employer obligations and 

employee entitlements.

It monitors payrolls under strict quality 

and control processes which can detect 

and explain every change in an employ-

ee’s pay. 
It offers additional value-added ser-

vices including in-house training, con-

sultancy and workshops, redundancy 

services, foreign exchange and an em-

ployee helpline.

The company was founded by Anne 

Reilly, who began her career at Unilever 

and Heinz, before completing her payroll 

studies. 
She is also a founding member of the 

Payroll Service Providers of Ireland and 

lectured in payroll and employment law 

with the Irish Payroll Association.

Paycheck Plus operates within Ireland 

and Britain. With 28 per cent of all new 

clients based outside Ireland, it is likely 

to grow its overseas market share in the 

coming months.

Paycheck Plus aims to be the centre 

of excellence for payroll in Ireland and 

Britain. Its clean room payroll laboratory 

is the first of its kind and is accessible 

only to authorised personnel to protect 

the confidentiality and integrity of our 

clients data. All staff are qualified in Irish 

or British payroll.

 

11. Web Doctor
Web Doctor is an online-only Irish doctor 

service which offers patients an online 

consultation for a wide range of ailments, 

seven days a week. It provides home test-

ing for STIs and GP-led health checks 

with results delivered online. It also pro-

vides corporate GP services, along with 

health and wellness campaigns. 

The service was founded by IT special-

ist Oisin Kim and Sylvester Mooney in 

2014 when they realised that technology 

could provide a cost effective alternative 

to visiting your GP with some of the more 

sensitive medical issues. 

Kim has worked for a number of 

multinational companies on large scale 

e-commerce, telecoms and insurance 

platforms. Kim holds BSc and MSc de-

grees in computer science and has a 

special interest in large-scale internet 

platforms, practical solutions to com-

plex issues and the utilisation of data to 

improve solutions.  

Web Doctor reaches peak activity out-

side 9-to-5 hours, and this flexibility of 

service to fit into customers’ busy lives 

is a unique selling point for the business. 

It has 12,000 Irish patients.

It plans to operate across most of Eu-

rope within a couple of years.

 

12. Atlantia Food 

Clinical Trials 

Atlantia Food is a clinical trials company, 

based in Blackrock, Cork that spun out of 

University College Cork in 2013. Atlantia 

delivers end-to-end solutions for clinical 

trials in functional ingredients in foods 

and beverages, nutraceuticals, medical 

foods and dietary supplements.

With staff from a variety of back-

grounds (food science, microbiology, 

immunology and so on) it offers ex-

pertise and carries out the experiments 

necessary for companies to make health 

and nutritional claims about their food 

products.
Atlantia runs trials across the full spec-

trum of functional foods and beverages, 

from infant formulas to dietary supple-

ments.
It has a subject database of over 10,000 

volunteers, representing every demo-

graphic and dietary profile.

Atlantia is seeing the consumer ap-

petite for foods that support health and 

performance translating into more trials, 

as companies try to diversify their prod-

uct offering.
Andrea Doolan moved from chief 

operations officer to chief executive in 

November 2014. She has a BSc in micro-

biology and an HDip in applied science 

from NUI Galway. 

She worked as clinical trials coordi-

nator for the Harvard Aids Clinical Trials 

Group at Massachusetts General Hospital, 

Boston before returning to Ireland and 

taking up the position as human studies 

manager with the Alimentary Pharma-

biotic Centre. 
Atlantia has a highly flexible struc-

ture, with expertise in running interven-

tion studies across a broad spectrum of 

functional food and beverage categories, 

such as dairy, cereal, probiotic, differ-

ent protein forms, vitamins/minerals,  

plant or marine extracts and medical 

foods. 
It can provide support with pre-clin-

ical research, product development and 

packaging, to managing all aspects of 

the trial including protocol design, re-

cruitment, and study execution, sample 

and data analysis, statistics and report 

preparation. People in Business  25
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By ElainE O’REgan

D
onegal busi-

nessmen John 

McNamara and 

John Bradley 

have partnered to 

launch GetBrain.fit, investing 

€50,000 in technology de-

signed to monitor, maintain 

and improve mental agility.

McNamara is chief execu-

tive of Sendmode.com, a text 

marketing service for busi-

ness, while Bradley runs Bet-

Devil.com, an analytics plat-

form for the betting industry.

With GetBrain.fit, which 

went live last month, the 

pair see an opportunity to tap 

into the “brain training” trend 

popularised by companies like 

Luminosity, with a broader of-

fering integrating educational 

and lifestyle elements aimed 

at people aged 45 and over.

“The market has been 

validated by companies like 

Luminosity, which has over 

70 million members. But we 

wanted to do something more 

holistic that would include 

mental and physical exer-

cise,” said John McNamara.

GetBrain.fit activities are 

divided into three categories: 

education, stimulation and 

lifestyle. Users are given a daily 

“brain points” target based on 

their age demographic, and 

can score points by com-

pleting activities designed to 

stimulate the brain’s activity. 

Educational options include 

articles, videos, podcasts, 

poems and lyrics, which are 

selected based on the user’s 

preferences.
“With stimulation, the fo-

cus is on things like attention, 

memory, and mental speeds, 

and we have problem-solving 

like Sudoku and puzzles,” said 

McNamara.
GetBrain.fit’s lifestyle cate-

gory includes activity track-

ing, mood monitoring and step 

count functions. McNamara 

and Bradley are also devel-

oping a mindfulness app and 

integrated fitness tracker.

More than 1,000 people 

have signed up to GetBrain.fit 

since its launch on March 15. 

McNamara and Bradley plan 

to launch the app in Britain 

and the US in the months 

ahead. It is priced at €3.50 

per month, or €35 for a year’s 

subscription, and new users 

can get a 14-day free trial.

“We’re developing a family 

offering so members of the 

same family can monitor, 

challenge and compete – that 

will be priced at $120 (€105) 

for up to 10 family members,” 

said McNamara.

He and Bradley developed 

GetBrain.fit over five months 

with support from the Done-

gal Local Enterprise Office, 

and are recruiting for three 

technology, marketing and 

content creation roles.

The Letterkenny start-up 

topped the best new business 

idea category at the recent 

Donegal Business Awards, 

and will progress to the Na-

tional Enterprise Awards  

taking place in Dublin on 

June 11.

T
he setting 

for the En-
trepreneur 

Experience 

may have 

been the  

retreat-like 

Ballymaloe 

House, but the agenda was 

anything but relaxing. Now in 

its sixth year, the event brings 

together 24 of Ireland’s leading 

entrepreneurs and 24 of the 

country’s next generation of 

emerging entrepreneurs for 

24 hours of intense mentoring.

The emerging entrepreneurs 

run companies of all shapes 

and sizes, from pre-revenue 

firms preparing market-en-

try strategies, to established 

ones with turnover exceeding 

€20 million, and everything 

in between. 
They came with one com-

mon goal – to bleed the sea-

soned entrepreneurs dry of 

insights and learnings which 

they could take home and 

apply to their businesses to 

make them better. Here are 

some of the best insights from 

the event.

Confidence is an  
entrepreneur’s fuel
The life of an entrepreneur 

can be lonely. You take risks. 

The people around you, while 

supportive, often never fully 

understand the emotional 

highs and lows you experi-

ence. Independent verifica-

tion from a fellow entrepre-

neur that you are on the right 

track alone is massive. 

Confidence and self-belief 

are the fuel that keeps en-

trepreneurs going. In Ireland 

we need to support sensible 

risk-taking and encourage 

it – after all, 68 per cent of 

Irish jobs come from the SME 

sector. Entrepreneurs will be 

key to the innovation and job 

creation required for Ireland 

to prosper again.

Never forget the  
fundamentals 
The former owner of Aer Aran 

and EY Entrepreneur of the 

Year winner Pádraig Ó Céidigh 

was welcomed into the En-

trepreneur Experience Hall of 

Fame during the event, and he 

reminded us about the simple 

but important fundamentals 

required for entrepreneurs to 

succeed. 
Entrepreneurs need to find a 

problem, create a solution and 

make sure it makes money; 

companies don’t grow, peo-

ple grow; and it’s not about 

what you have, it’s about who 

you are.

People over ideas
In the emerging category, we 

had eight entrepreneurs with 

real potential, but there was a 

sense that some of them may 

require different companies or 

vehicles to realise their own 

full potential. In Ireland, as a 

society, we need to lose the 

stigma attached to failure as 

entrepreneurs don’t always 

succeed with their first ven-

ture. 
Icons such as Bill Ford, 

Thomas Edison, Oprah Win-

frey, Steve Jobs and Walt Dis-

ney all experienced failures 

before success, but they all 

kept trying. People are usu-

ally more important to success 

than the idea. Failure is okay 

once you try again. 

Purpose is at the heart 

of culture
We got deep insights into pur-

pose from Patrick Hickey of 

Rothco, Ireland’s most suc-

cessful international creative 

agency. The expression “doing 

something on purpose” is well 

understood. Or is it? Doing 

something on purpose for a 

business is a very different 

thing. To achieve the greatest 

results from yourself and the 

wider team in the business, a 

true purpose is a must. 

A purpose is not a tagline. It 

is not a set of words on a wall. 

A true purpose is an energy – 

the living breathing heart of 

an organisation. It accelerates 

decision-making, encourages 

efficiencies and aligns efforts. 

A purpose that has been born 

out of a company truth will 

empower the stars in the busi-

ness to rise and the leaders to 

have faith that their vision is 

on purpose.

2016 vs 2015
What was different from 

last year? There was a huge 

increase in the number and 

calibre of applications. Inter-

national growth is happen-

ing earlier in entrepreneur’s 

growth plans. 
Digital and social media 

tools and platforms are at the 

heart of their brand-building 

and communications strat-

egies. 
We had experts join us 

from Facebook, Instagram 

and Google who left us in no 

doubt that businesses need to 

be thinking mobile first, and 

that video is going to be the 

future of online communica-

tions, with online consump-

tion forecast to be 80 per cent 

video by 2020. 

Collaborations and partner-

ship in all areas are being con-

sidered to overcome obstacles 

and speed up, or reduce the 

risks of growth.

The theme of the event this 

year was exploring, and we 

drew parallels between early 

explorers and modern en-

trepreneurs. Explorers leave 

communities in search of 

new places and opportuni-

ties, often with no ability to 

“go back”, which is similar 

to an entrepreneur’s journey. 

Both have to build teams to 

succeed and experience hard-

ship on the way. 

We concluded that with the 

escalating pace of change it is 

vital that successful entrepre-

neurs never stop exploring. 

The event, which has grown 

in popularity over the years, 

is unique and recognised as 

one of the best of its kind in-

ternationally. 
Its success is down to the 

commitment of the CorkBIC 

team, the seasoned entrepre-

neurs who give their time and 

the event’s sponsors Bank of 

Ireland, EY, Byrne Wallace, 

Cork City Council and Cork 

County Council, and our me-

dia partners, The Sunday Busi-

ness Post.

Pete Smyth is founder of Broad-

lake and captain of the Entrepre-

neur Experience 2016

By MauRa Quinn 

I
f the next step in your 

career involves joining a 

board, there are a num-

ber of areas you should 

consider before making 

the transition to the board-

room. The role of the director 

carries onerous legal respon-

sibilities, no matter what sec-

tor you are operating in, and 

so any decision to join a board 

should not be taken lightly.

Understand your  
duties
Of greatest importance for any 

aspiring director is a solid un-

derstanding of the duties and 

responsibilities of the role. Di-

rectors are expected to act, at 

all times, with honesty and in-

tegrity, to uphold high gover-

nance standards and to meet 

their legal requirements un-

der the Companies Act 2014, 

and all relevant legislation 

and regulation. Undertaking 

specific training for the role 

is highly recommended, as a 

lack of knowledge or under-

standing of your duties cannot 

be considered a defence.

Consider your value

It is important to ensure that 

you are the right fit for the 

board and that you know what 

your value is and where your 

strengths lie. Think about the 

type of board member you 

hope to be and how you can 

positively contribute to both 

board effectiveness and or-

ganisational performance.

Getting your CV right

Your board CV should include 

a personal statement and 

should be tailored for each 

board position to outline what 

specific skills you can bring to 

the board in question. Focus 

on your key competencies and 

areas of speciality, and provide 

details of relevant experience 

and any specific governance 

or director training which you 

may have undertaken.

Do your research
Remember, your reputation 

is everything – so if you have 

been asked to join a board, 

make sure you do your re-

search before accepting the 

position.
Before joining any board, 

you should carry out due 

diligence and satisfy yourself 

that there is no potential for 

conflict of interest. You should 

find out about the financial 

and legal position of the or-

ganisation, its ethos and val-

ues, the dynamics of the board 

and how it operates, the time 

commitment involved, what 

level of indemnity insurance 

is offered and whether there is 

a board training and induction 

programme in place.

Build your network 

and your knowledge

Joining industry associations 

and business or online groups 

can assist you to build your 

network of contacts and to 

leverage the knowledge of 

your peers. Be open to learn-

ing from those around you and 

specifically from those who 

already have experience at 

board level. They will know 

better than anyone the pros 

and cons of holding a board 

position.

Maura Quinn is chief executive 

of the Institute of Directors in 

Ireland, which is dedicated to 

supporting and developing Ire-

land’s business leaders. Its 2,500 

members are drawn from com-

panies large and small in the 

private, public and not-for-prof-

it sectors. Its key focus is on the 

personal and professional devel-

opment of members with online 

resources, workshops, specialist 

courses and inspirational events. 

See iodireland.ie

By ElainE O’REgan

T
eaching SMEs and 

start-ups to build a 

website is paying off 

for Galway-based 

digital entrepreneur 

Darragh Canning.

Canning set up Spoogle in 

December 2013 to offer web 

design services to local busi-

nesses, but soon discovered 

demand for tuition services 

among entrepreneurs who 

wanted to set up and maintain 

their own websites.

Canning, who had grad-

uated from Galway-Mayo 

Institute of Technology in 

2011 with a degree in busi-

ness computing and digital 

media, saw an opportuni-

ty to apply the skills he had 

learned developing websites 

during his time in college. “The 

main selling point I have at the 

moment is my ability to teach 

what I do,” he said. “I offer 

one-on-one sessions once a 

month to people I’d work with 

for about six months. I’ll work 

with them initially to decide 

what they want from the site, 

and then we design and de-

velop it from there.”

Canning specialises in train-

ing people to use Wordpress.

org, an open-source system 

for building and maintaining 

websites.
“There are two versions of 

WordPress: .com and .org. The 

.com is fine for anyone build-

ing a blog site, but the .org is 

a complete content manage-

ment system; it offers a lot 

more,” he said.

“When I started building 

websites, the one request I 

kept getting was that people 

wanted to update their own 

content and add their own im-

ages to their websites. Word-

Press allows you to do that. It 

has the functionality you need 

to extend the site, because it’s 

a really powerful piece of soft-

ware. It’s open source, so you 

can tweak or modify it in any 

way you want.”

Spoogle is based in Bank 

of Ireland’s Workbench fa-

cility on Galway’s Mainguard 

Street, where Canning works 

with his girlfriend, Ellen Mc-

Cann. A social media special-

ist and digital illustrator, Mc-

Cann’s artwork is currently 

being featured on Kim Kar-

dashian’s website Kimkar-

dashianwest.com.

In addition to Spoogle, 

Canning has partnered with 

InTuition Learning and De-

velopment to run web train-

ing courses, and he lectures 

at Galway-Mayo Institute of 

Technology. He is developing 

a web platform, which will 

allow him to offer online 

business and digital accounts 

management to a wider au-

dience.
“In five years, I can see 

Spoogle becoming a complete 

digital media agency,” he said. 

“I’d love to grow the business 

to a stage where we can offer 

far more than just websites. 

I’m thinking video, photogra-

phy and content creation, all 

alongside the training.”

Spoogle teaching start-ups  

to build their own websites

Insight under  
the spotlight for  
entrepreneurs

Making the 
move to the 
boardroom

Pete Smyth reflects on the 

Entrepreneur Experience at 

Ballymaloe House in Cork

Pete Smyth, Jim Urell, Oisin Kim and Michael O’Connor at the Entrepreneur Experience 
John Allen

John McNamara and Stevie Toye, founders of Brain Fit    
Clive Wasson

Darragh Canning, founder of web development and training agency Spoogle 
Andrew Downes

Maura Quinn, chief executive of the Institute of Directors

Name: John McNamara

 
Company: GetBrain.fit

 
The pitch: brain-training 

app

Name: Darragh Canning

 
Company: Spoogle

 
The pitch: website 

development and 

training for businesses

New app taps into brain-training 
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T
he Entrepreneur Expe-

rience, an annual event 

for emerging and sea-

soned company found-

ers to learn from each 

other, will take place this 

year on April 15 and 16. 

The Sunday Business Post 

is the media partner of the event, which 

was created by the CorkBIC organisation. 

Last week, we profiled 12 of the 24 

participants. This week, we look at the 

remaining 12. 

Pursue
Pursue manages online influencers who 

post content on platforms like YouTube.

The company was set up by 17-year-old 

Conor O’Flaherty, who created a 29-slide 

presentation to convince his parents to 

let him drop out of school in the middle 

of his Leaving Cert year and set up his 

own company.
In the same way that traditional celeb-

rities need managers and agents, Pursue 

helps individual brands secure adver-

tising deals with influential 

YouTube stars. O’Flaherty 

is one of only two licensed 

YouTube talent managers in 

Ireland. Pursue works to build 

its influencers’ business and 

brand, along with enabling 

them to tap into commercial 

opportunities. 

O’Flaherty reckons tra-

ditional advertising is dead, 

and influencer marketing is 

the future. 
Clients include Canadian 

beauty vlogger Elaine Mok, 

who has nearly 360,000 

subscribers to her channel, 

and over 50 million views on 

her videos. The business was 

launched in September 2015 

after a year of development.

FlexiBod
FlexiBod has developed a 

unique office chair to re-

duce back pain and muscle 

tightness while sitting. It was 

designed in conjunction with 

physiotherapists, doctors, 

chiropractic neurologists and 

professional athletes. 

The active chair was de-

signed around the human 

body, fitting itself to people’s 

natural movements.

It aims to reduce stress on 

the spine and back muscles, 

increase blood flow and 

circulation (which helps to 

prevent heart disease and dia-

betes), improve the flexibility 

and range of motion, engage 

your core muscles, and even 

improve mental function, all 

while you sit. 
FlexiBod aims to develop 

more products that improve 

the performance and biome-

chanics of the body. Damien 

Mason came up with the idea 

with Elizabeth Kenny after 

he suffered injuries while 

training for and competing 

in marathons and triathlons. 

Mason graduated as a me-

chanical engineer from the 

University of Limerick in 

2002 and worked for CRH for ten years 

in technical, commercial and managerial 

roles. He qualified as a chartered man-

agement accountant in 2014.

Ashleigh 
Environmental

Ashleigh Environmental is a cleantech 

start-up which develops bioenergy solu-

tions for pig farmers. It aims to create 

a renewable energy solution that will 

enable farmers to generate their own 

electricity in a more environmentally 

sustainable way.

The company was founded by Ken 

McGrath, who first became interested 

in agriculture as a child on his family 

farm in Waterford. After completing a 

bachelors and masters degree in busi-

ness information systems, he worked in 

investment banking, where he managed 

technology change programmes. After 

speaking to his father about the potential 

in the renewable energy sector, McGrath 

moved home to dedicate himself to the 

area full-time.
Ashleigh Environmental’s smart 

technology uses a microwave system to 

pre-treat pig manure before it enters an 

anaerobic digestion process. 

The technology can generate up to 20 

per cent more methane than traditional 

anaerobic digestion methods, increasing 

the electricity yield and making it a viable 

renewable energy solution for the big 

farming industry. 

The company secured €1.36 million in 

funding from Horizon 2020 Fast Track to 

Innovation programme, which promotes 

the harnessing of new technologies. The 

investment allowed it to develop the 

technology from prototype to an indus-

trial-scale pilot.

SRL
SRL is a sensory and consumer research 

provider to academia, governments and 

industry.
Based at University College Cork, SRL 

specialises in gathering sensory data in 

the area of pharmaceuticals to give com-

panies a competitive advantage. Margaret 

Shine set up SRL in 2002 after a career of 

research and development in the phar-

maceutical sector.

In 2013, SRL merged with local compa-

ny ISS to create links with the SME sector 

and give it a strong foundation to grow.

Last year, it launched a pharma com-

pany due to the growing demand of phar-

maceutical sensory research support. To 

help create a centre of excellence, it set 

up strategic partnerships with the school 

of pharmacy in UCC and the clinical re-

search facility at the Mercy hospital in 

Cork. 
It also partnered with several phar-

maceutical companies, their contract 

research organisations and academic in-

stitutions in the areas of taste-masking, 

new flavour research/optimisation and 

drug palatability. 

Some of its past research projects in-

clude developing patents for taste-mask-

ing technologies and taste diagnostics.

Margaret Shine is a sensory science 

professional who has worked globally in 

research and development involving food 

and pharmaceuticals. Her experience 

spans pharmaceuticals, OTC medicine, 

foods/beverages, personal care products, 

oral care products, cosmetics, household 

products, and pet food. 

KM Medical 
Software
Cork-based KM Medical Software offers 

cloud-based informatics solutions in real 

time to healthcare professionals.

It provides electronic medical records 

for physicians and surgeons and many 

other healthcare professionals.

In addition to clinic-based software, 

KM Medical supplies clinical outcome 

software solutions. These solutions have 

been used in a range of international 

studies across specialities such as gy-

naecology and oncology.

KM Medical Software was founded in 

2001 by orthopaedic surgeon Karuppiah 

Mahalingam in response to the chal-

lenges he experienced in updating and 

sharing critical medical information at 

a moment’s notice.

The company operates a number of key 

software modules, including iMedDoc, 

a cloud-based practice management 

software system that streamlines how 

patient information is stored and updated 

in a private medical practice. It also runs 

iMedOutcomes, which uses analytics to 

show clinical outcomes of a surgery in 

real time and manages clinical audits 

for fast capture and input of patient data.

It has over 250 clients in Ireland, Brit-

ain, the US, Australia and Europe. The 

company has secured contracts with 

several NHS Hospital Trusts in Britain 

and private hospitals in the United States.

In 2015, John Clancy joined as man-

aging director after a career in telecom-

munications. He previously worked 

in the South Pacific for Digicel, Denis 

O’Brien’s telecommunications company. 

He worked as executive director at High-

land Radio from 2012 until he joined KM 

Medical Software.

Accuflow
Accuflow is a Cork-based global manu-

facturer of wireless home heating control 

products, promising increased efficien-

cies and savings for consumers.

Justin McInerney, chief executive of the 

Accuflow Group, has been working in 

heating technologies since 1988. Having 

sold his previous two companies, he set 

up Accuflow in 2013.

As market demand shifts more towards 

sustainable energy solutions, at the end 

of 2015, it announced details of heavy 

investment and plans to expand its reach 

and workforce.

Its smart-technology tool has features 

like predictive analytics to prevent wast-

age and enables residents to turn off cen-

tral heating remotely.

The analytics platform is being devel-

oped in conjunction with the Nimbus 

Centre at Cork Institute of Technology.

Accuflow has set up a smart home 

technology hub in Togher, Co Cork, and 

plans to expand its team to six to become 

a major player in the European market 

by 2018.
It sells directly to mainly heating and 

plumbing contractors and is actively 

targeting social housing agencies across 

Ireland and Britain.

Its head office is located in Cork, with 

satellite offices in London, USA, Italy, 

and China.

The business 
minds creating 
fresh experiences
In the second instalment in a two-part 

series, we profile 12 emerging companies 

whose founders are taking part in the 

upcoming Entrepeneur Experience event, 

write Colette Sexton and Dearbhla Gavin

Tom Keane, founder of 

RetailEverywhere

Justin McInerney, chief executive 

and Ken O’Shea, managing 

director, Accuflow

Picture: Diane Cusack

Margaret Shine, 

founder of SRL 

Picture: Clare Keogh

“ The most 
powerful 

motivator of 
you is you”

A space where we speak 

the language of women

The Women’s Academy is 

powered by Planet Woman, 

a brand new learning and 

development programme 

designed by Norah. 

IMMERSE yourself in ONE 

DAY to change your LIFE

BUILD your confidence

IGNITE your inner drive 

for success 

9am – 1pm INSPIRATION

Conversations with inspirational women 

who share the secrets of their journey 

to the top.

2pm -5pm IGNITION

A three hour interactive IGNITION 

programme and discover the real secrets to 

success in business. This includes a one hour 

IGNITION panel session with world class 

business leaders.

For full speaker line-up see

www.irishtatleracademy.com

22 April // 8.30am – 5.30pm 

The RDS Concert Hall, Dublin 

LIMITED PLACES AVAILABLE

TICKET PRICE €135 inc. booking fee        

Corporate group booking discount applies        

For further details 

or to buy tickets log on to

www.irishtatleracademy.com

Contact: Niamh Kennedy 

e: nkennedy@harmonia.ie 

t: 01 240 5385

IN ASSOCIATION WITH

@norahcasey  |  norahcasey.com   |  @planetwoman_    |   #planetwoman   |     irishtatleracademy.com

BOOK
TODAY
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RetailEverywhere
RetailEverywhere, based in Cork, en-

ables shopping malls and town centres to 

collectively leverage local smartphones. 

It aims to reduce the impact of online 

shopping centres on the local retail sector. 

It has created a locally focused digital 

“click & collect” platform which allows 

retailers to advertise products on local 

shoppers’ smartphones. The reCommerce 

platform helps shoppers to find what they 

want locally, be led right to the store and 

rewarded for purchasing. It uses iBeacon 

and indoor location technology. 

The company was founded by Tom 

Keane. The company has appointed a 

chief 3D architect, Paul Lee, a Trinity-ed-

ucated architect and founder of Design-

erDojo, which is educating kids on all 

things 3D digital.

RetailEverywhere aims to become the 

number one company in the world used 

by retailers to connect digitally to local 

shoppers within two to four years. 

Keohane’s Seafood
Set up in 2010, Keohane Seafoods is a 

family business run by Michael Keohane 

and his sons Colman and Brian. 

Michael Keohane, who ran Bantry 

Bay Seafoods, has worked in the sea-

food industry for the past 30 years. This 

experience led him to spotting an op-

portunity in the market for pre-packed, 

skin-filmed fish.

Keohane’s Seafood has designed a new 

system for packing fresh fish. It allows fish 

to be cooked in microwavable skin film 

packs with no handling of the product 

whatsoever. Since the fish is cooked, it 

is ready to serve in a matter of minutes. 

Keohane’s Seafood was the first company 

is Europe to manufacture microwavable 

skin film packs

The company is providing product to 

Irish and European large supermarket 

chains, and commercial users including 

hotels and restaurants. 

It has a variety of products such as the 

fresh fillet range, which includes salmon 

and haddock, and ready meals with fish, 

rice and vegetables. 

The company was listed by SuperValu 

and Dunnes Stores in 2011. It is forecasting 

strong growth for the coming year and 

will carry on expanding and developing 

with trends and customer demand. 

Wishbone 
Wishbone is promising a comprehen-

sive internet of things (IOT) strategy for 

companies that don’t have the resources 

to take on this task themselves.

Based in Cork, it was founded in 2014 by 

Rory Curtin, Lothar Walleser and Fergus 

Curtin. All three have a background in 

developing solutions for industry.

Wishbone is designed to provide cli-

ents with infrastructure, hardware and 

support for an IOT system. This means 

companies looking to implement an IOT 

strategy do not have to endure the chal-

lenge of bringing together the many and 

varied skillsets necessary for a commer-

cial solution.  
It is geared towards low-power, se-

cure, wireless connectivity that is easy 

to deploy and robust in performance. 

Wishbone has technology experts in Ire-

land, Poland and Germany. Wishbone 

can work with all companies, from SMEs 

right up to big corporates.

Chawk
Chawk is a communications app at the 

intersection of instant messaging, a 

calendar and a social network. Unlike 

mainstream social network platforms, its 

mission is to streamline the organisation 

of face time and activities, promoting 

more face-to-face interactions. It tar-

gets the 25 to 35-year-old demographic, 

who are active online but also busy of-

fline too, meaning that they need a tool 

where plans and communications can 

be centralised.
Chawk was created by siblings Tomas 

and Lorna Kelly. Tomas has a background 

in leadership and innovation within aca-

demia, with a specialisation in geographic 

information systems and statistics.

Lorna is a software developer and holds 

a first-class masters degree in innovation 

in European business. They aim to use the 

tools of the virtual world to enhance our 

real-life experiences.

Tr3Dent
Galway’s Tr3Dent makes visualisation 

tools, helping companies identify and 

capitalise on opportunities to improve 

performance by seeing their business 

data in ways they have never seen before. 

Its tools enable non-technical users 

to interact with existing business mod-

els, processes and data in an immersive 

natural 3D environment.

Its platform uses gaming technology to 

gives companies and cities the ability to 

manage the internet of things ecosystems, 

in which everyday objects have network 

connectivity, allowing them to send and 

receive data. It does this through inter-

active 3D models integrated into clients’ 

existing data sources.

Tr3Dent has more than 4,000 users 

in 100 countries, including clients like 

Huawei and Software AG. Early next year, 

it will release its enterprise visualisation 

platform to enable global enterprise cli-

ents to address issues they are having 

while trying to obtain decision-grade 

information through visual exploration.  

Set up by Kevin McCaffrey, who has 

over 25 years’ experience in the ICT sector, 

Tr3Dent is currently based in the GMIT 

Innovation Hub. It has received initial 

investment from Enterprise Ireland and 

is planning to close further private/angel 

investment in 2016.    

Gentian Services
This Shannon-based electronic design 

and manufacturing company was set up 

in 2007 by Aidan McMahon. 

It works with customers in a variety 

of sectors, including medical devices, 

remote monitoring products, metal de-

tection and detection products with po-

licing and security applications.

The technologies it applies include radio 

frequency communications, Bluetooth 

and ZigBee communications, bespoke 

sensor development and customised 

detection technologies, as well as the 

mechanical design and product styling 

required for the demanding environ-

mental conditions where the products 

are used.
Over the last two years, Gentian has 

invested significantly in its own in-house 

research and development programme. 

It is now at the commercialisation phase 

of an electromagnetic detection product 

range for the security and policing sector.

Gentian currently has customers in 

Ireland, Britain, US and Australia.

A graduate of the University of Limer-

ick, McMahon has a degree in electronics 

and a masters in project management. 

He has over 20 years’ experience in the 

electronics industry spanning both the 

multinational and SME sectors.

Up to 30 mentors are ready to share their 

experiences with the next generation

T
here isn’t another event 

like The Entrepreneur 

Experience in the world. 

This 24-hour affair is a 

unique opportunity for 

emerging entrepreneurs 

to gain access, advice 

and mentoring from 

some of Ireland’s most successful en-

trepreneurs. It includes one-to-one ses-

sions, deep-dive analysis, constructive 

group sessions, pitching sessions and 

inspiring plenary sessions. 

Every year, up to 30 international 

seasoned entrepreneurs share their ex-

periences, learnings and successes with 

the next generation. Their purpose is 

to critique, examine and challenge the 

emerging founders. Seasoned entrepre-

neurs like Larry Bass of ShinAwill come 

back year after year. He has said that this 

event is “the single most inspiring busi-

ness best-of-breed learning event ever”.

This year, a number of seasoned en-

trepreneurs will be joining the team 

for the first time, including Linda Kiely, 

co-founder of VoxPro, Ireland’s largest, 

international provider of customer ex-

perience and technical support solutions 

to iconic global brands like Google, Airb-

nb, Stripe, Nest, Etsy, Red Bubble and 

Weebly. 
Also coming on board is Pat Byrne, 

executive chairman of CityJet. Last year, 

Byrne returned to Cityjet to take up the 

role of executive chairman and lead a 

transformation of the airline, which has 

gained huge momentum and is emerg-

ing as a fast-growing aviation mixed 

business of ‘own network’ flying and ex-

tensive wet-lease operations for leading 

carriers, including SAS and Air France.

The Entrepreneur Experience chal-

lenges, tests and pushes the participants 

like no other event. There is no room for 

sitting back or complacency. Everybody 

is expected to get stuck in and assist the 

emerging entrepreneurs to come up 

with clear, concise and impactful strate-

gies to grow their businesses. 

Some of the emerging entrepreneurs 

are SMEs that are scaling. This year, they 

include Keohane Seafoods, a family-run 

seafood company from Cork, set up in 

2010, now employing 68 people. Keo-

hane exports to Britain, the Dutch mar-

ket and has also begun exporting frozen 

product to the US. 

Also participating this year is Dub-

lin-based Oisin Kim from WebDoctor, 

an online-only doctor service offering a  

round-the-clock alternative to GPs. Brit-

ish-based Andrew Weaver, founder of 

LawyerFair, is also taking part. This firm 

helps business owners to find, compare 

and get the best value from commercial 

lawyers.
Over the past five years, the Entrepre-

neur Experience has gone from strength 

to strength.
More than 120 emerging entre-

preneurs including start-ups, inves-

tor-ready companies and scaling com-

panies have participated from more than 

ten countries.
Sixty seasoned entrepreneurs have 

participated, including Liam Casey of 

PCH, Sean O’Sullivan of SOSVentures, 

and Eleanor McEvoy of Budget Telecom.

More than €26 million has been raised 

by former emerging entrepreneurs. 

Entrepreneurs have come from coun-

tries across the globe, including Britain, 

Spain, France, Portugal, Italy, Chile, 

Rwanda, the US and all over Ireland.

 
Fionnuala Wall is marketing manager of event 

organiser Cork BIC

An event 
like no other

Conor Flaherty, founder of Pursue

Kevin McCaffrey, founder of Tr3Dent                              
             Michael Dillon

Damien Mason, 

co-founder 

of FlexiBod

To book your table at the ceremony, visit www.acountancyawards.ie or call 01 407 0595

Event Strategies, 2 Whitefriars, Aungier Street, D02 A008.  

z  T 01 407 0595  z  E info@acountancyawards.ie  z  W www.acountancyawards.ie

Best Use of Technology in 

Accountancy & Finance

• Accountantonline.ie

• Continuum

• Drohan Ryan Wynne & Company

• FEXCO
• HLB Sheehan Quinn

• HTH Accountants

• TaxAssist Accountants

Part-Qualified Accountant of the 

Year
• Nicole Curran - PKF-FPM Accountants

• Louise Guinan - Friel Stafford

• Hugh Martin - Dawn Meats Group

• Áine McKavanagh

• Caoimhe O’Reilly - Bemis Healthcare 

Packaging

• Valerie Price - Dublin Airport

• Steven Scullion - Invest NI

Young Accountant of the Year – 

Practice
• Simon Byrne - HLB Sheehan Quinn

• Caroline Crowley - CPC Outsourcing

• Gary Redmond - EY

Young Accountant of the Year – 

Industry
• Melanie Jolliffe - Salesforce

• John Lawlor - BT Communications 

Ireland

Accountant of the Year – Practice

• Simon Byrne - HLB Sheehan Quinn

• Paul McCann - Grant Thornton

• JP Wynne - Drohan Ryan Wynne & 

Company

Accountant of the Year – Industry

• Alan Buckley - Coca-Cola International 

Services
• Ewan Dunbar - Virgin Media Ireland

• Alison Ritchie - Polar Ice

• Lydia Ritchie - Content Media 

Corporation International

Finance Team of the Year

• Alkermes Pharma Irl

• Coca-Cola HBC Ireland

• Dublin Airport

• Dun & Bradstreet

• FEXCO
• VMware

Corporate Finance Team of the 

Year
• BT Communications Ireland

• Russell Brennan Keane

Tax Team of the Year

• BDO Ireland

• Grant Thornton

• Kilbride Consulting Tax Partners

Advisory Team of the Year

• Amatino Accountants and Business 

Advisors
• Grant Thornton

• Russell Brennan Keane

Employer of the Year

• Coca-Cola HBC Ireland

• FEXCO
• PKF-FPM Accountants

Small Practice of the Year

• Accountantonline.ie

• Connors & Company

• Drohan Ryan Wynne & Company

• Excel Partners

• HTH Accountants

• Nyhan Tax Advisers

• O’KellySutton

• Quinlan and Co. Accountants

Medium Practice of the Year

• Amatino Accountants and Business 

Advisors
• HLB Sheehan Quinn

• Kelly Rahill & Company

• O’Connor Pyne & Co.

• Sherry McNabola Murray & Co

Large Practice of the Year

• Grant Thornton

• IFAC Accountants

• Mazars
• PKF-FPM Accountants

• Smith & Williamson

Congratulations To The Finalists

Devised and organised by   
   www.eventstrategies.ie

R$

Thursday, 21st April 2016, Ballsbridge Hotel, Dublin 4
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Clients in the News



ASYSTEC
Asystec are a value added reseller working in the ICT sector. Founders Les 
Byrne and Brendan McPhillips opened the business after recognising the 
demand for a focused, high value technical partner. Asystec target large, 
mostly multi-national companies who hold extremely large amounts of 
sensitive data. The organsiations they target must securely store and 
manage this data and the Asystec business model that exists has the skillset 
and capabilities to act as a single source for their customer’s needs. In 
order to remain competitive, the company has invested heavily in facilities 
that are not offered by any other reseller in their field. Examples of this 
are their multi-technology briefing centers and innovation labs. Brendan 
McPhillips founder, participated in the panel discussion at the CorkBIC event 
‘Celebrating High Growth Startups’ in 2016. 
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Founded: 2011
Founders: Les Byrne &  

Brendan McPhillips
Currently employs: 32

Current Locations: Limerick, Cork, Dublin
www.asystec.ie

Founded: 2015
Founders: Micheál Ó Cróinín  
and Stephen Egan
Currently Employs: 7
Current Locations: Cork
www.redicare.ie

RediCare
Cork based RediCare is a digital therapeutics company that provides risk 
identification and online prevention & management services for chronic 
diseases including, Type 2 Diabetes, Pre-Diabetes, High Blood Pressure, 
High Cholesterol and Obesity. RediCare recently raised private investment 
funding of €500,000 including Angel Investors and Enterprise Ireland.

“CorkBIC helped us get investor ready. 
They constructively critiqued our business 
plan and model assumptions. The result 
was a far more polished investor ready 
business plan” - Micheál Ó Cróinín

“CorkBIC have proved themselves 
as a valuable resource to Asystec. 
Through them we have been able to 
gain unparalleled access, advice and 
mentoring to some of the country’s most 
knowledgeable business leaders.”
 - Brendan McPhillips

In 2016  
CorkBIC worked 

with 70% 
of all CSFs 

in the region

“

“
“

“



Here are some of the 
companies we worked 
with in 2016

Between
 them these
companies 

employ 

680+

Accel Industries  Accuflow  Anú Dairy  Ashleigh Environmental  Asystec  Atlantia Food Clinical Trials   
Atlantic Rain  Awesound  Baby Forest  Barricade  Bayview Beverages  Carbon Checkout  Carefolk  
Category Cubed  Cell Reserves  Chawk  Comfylight  Compare Broadband  Cordal Farmhouse Foods   
Dairy Concepts  Dare Technology  DMA Foods  Eurocomply  Eveara  Everseen  Evolusion  FlexiBod  
FruitCubed  GAC Auto  Gentian  Glavloc  GoCambio  Goworky  Green Saffron  GroundUp  GYMIX  
HelixWorks  Hello Cora  Hexafly  Honest Fuel  IDSL  ImpactInEnglish  Inde Source  Inis Software   
Integrated Magnetics  Keohane Seafoods  Killarney CandleMakers  KM Medical  Kollect  LawyerFair  
LearnAboutGMP  Longboat Clinical  Makin Media Mobile  Mary O’Donnell Beauty  MAVRik  
MicroSynBiotix  Modern Botany  Mr Crispins  MyTalengi  SafeCare  Technologies  Orca Money  
Orthoxel  OVER-C  OverCast  PayCheck Plus  Predictive Control Systems  Property Button   
Pundit Arena Pursue  Rebel Chilli  RediCare  ReinRite  Relate Labs  RetailEverywhere  Rinocloud  
RoseOil  RunAngel  RWTTS  Salaso  ScienceMart  Seen On Set  Sideline Eye  Simply Go Travel   
Sire Farming  Skellig Surgical  Snapcash Finance  SortDox  SRL Pharma  Standard Access  Story Stock   
Tippy Talk  TipTapTap  Tr3Dent  Trawlur  Truzees  Unified Computing  Upworky  UrbanFox  Vabble  
Voxtake / Tapstack  Wazp  Webdoctor  Wishbone  WritingForTINY  Zazsi  
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Cork 
City Council
 Comhairle Cathrach Chorcaí

Cork 
County Council
Comhairle Contae Chorcaí

Supported by

T:  +353 21 2307005
E:  info@corkbic.com
W:  www.corkbic.com
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 @CorkBIC
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 CorkBICI
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